BRAND STORYTELLING:
THREE OOH ADVERTISEMENTS

1. BUS SHELTER AD FOR FIFA WORLD CUP

2. BILLBOARD FOR OUTSIDE LANDS MUSIC
FESTIVAL

3. BENCH AD FOR AFTERSHOCK MUSIC FESTIVAL
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1. BUS SHELTER AD FOR
FIFA WORLD CUP

Placement: Outside of venues
hosting FIFA World Cup games
this summer

Target: local Gen Z, soccer fans,
sneakerheads
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2. BILLBOARD FOR OUTSIDE LANDS MUSIC FESTIVAL

Placement: in San Francisco, primary around Gen Z populated areas like
colleges, local music venues, coffee shops, and bars

Target: local Gen Z, fans who are attending Outside Lands Music Festival,
sheakerheads

) == S & ek
= a i L ]
=3 e . S & -
-"- T =5 - -
- ._'_:.I.".‘--_ e g -
= e | o ~ & B
e «) u“'i)*' <
L "

. sﬁEAKER TUCK.-— llh1's'IIlE Lnns - _-DIEK’S

IMAGE GENERATED WITH GEMINI AI




SPORTING GOODDS




3. BENCH AD FOR AFTERSHOCK MUSIC FESTIVAL

Placement: in Sacremento, primary around Gen Z populated areas like
colleges, local music venues, coffee shops, and bars

Target: local Gen Z, fans who are attending Aftershock Music Festival,

sneakerheads
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