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1. Bus Shelter ad for fifa world cup
2. billboard for outside lands music 

festival
3. bench ad for Aftershock Music Festival
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1. Bus Shelter ad for 
fifa world cup

IMAGE FROM DICK'S SPORTING GOODS

Placement: Outside of venues 
hosting FIFA World Cup games 
this summer

Target: local Gen Z, soccer fans, 
sneakerheads





2. billboard for outside lands music festival

IMAGE GENERATED WITH GEMINI AI

Placement: in San Francisco, primary around Gen Z populated areas like 
colleges, local music venues, coffee shops, and bars 

Target: local Gen Z, fans who are attending Outside Lands Music Festival, 
sneakerheads





3. bench ad for Aftershock Music Festival

IMAGE FROM AFTERSHOCK MUSIC FESTIVAL

Placement: in Sacremento, primary around Gen Z populated areas like 
colleges, local music venues, coffee shops, and bars 

Target: local Gen Z, fans who are attending Aftershock Music Festival, 
sneakerheads




